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Agenda 

 

• Why Groupon? 

• The Intersection: Where to Meet New Customers 

• The Opportunity: Calculating Your Potential ROI 

• Groupon’s Power in Numbers  

• What Are Groupon’s Users Really Like? 

• Groupon: a Friend with Many Benefits 

• Pioneering Online-to-Offline Commerce 

• Leveraging a Strategic Partnership 

• Your Deal! (the Specifics…) 

• Case Study: Anatomy of a Groupon 

• Recent Innovations 

 



Why 

Groupon? 

  
 

 

 

 

Groupon connects national brands to our network of 

over 34 million email subscribers and over 1 million 

social media followers. Limited time deal-of-the-day 

discounts of 50-90% on products and services 

encourage viral sharing between friends through social 

media such as Facebook and Twitter. A single Groupon 

will bring in new customers in less than a day and 

increase traffic and revenue for months after.  

 



Groupon users meet your business at the 

intersection of local, mobile, social, and commerce 
The 

Intersection 

 

 

 

 

Local 

Mobile Commerce 

Social 

•Curation + Discovery 

•We’re right in your neighborhood 

•Local offers drive activation and 

engagement 

•Our app has been downloaded 

over 7.3 million times 

•20%+ of Groupon purchases 

are via mobile 

•Merchant to consumer, soon to add 

consumer to merchant 

•FB / Twitter following is over 2M 

•Drive in-store and/or online 

commerce 

•Average customer spends 79% 

over the value of the Groupon 



Who Uses Groupons?  

 

 60% of purchasers are 

between 18 & 34 years 

old 

Age Gender 
A whopping 77% of 

purchasers are 

women 

Income 

68% 

18% 

11% 

3% 77% 

23% 

50% 

30% 

5% 

12% 

19% 

12% 

21% 

29% 

12% 

7% 

29% of purchasers 

make over $100,000 a 

year 

Over $100,000 

$70,000 - $99,999 

$50,000 - $69,999 

$40,000 - $69,999 

$30,000 - $39,999 

Less than $29,999 

Women 

Men 

18-34 yrs. 

35-44 yrs. 

45-54 yrs. 

55+ yrs. 

 

Over 80% of 

purchasers have at 

least a college degree 

Education 

Bachelor’s Degree 

Graduate Degree 

Some College 

Associates Degree 

Trade or Vocational Degree 

High School 

Marital 

Status 
Almost half of 

Groupon buyers are 

single 

Single 

Married 

Living w/Partner 

Separated/Divorced/ 

Widowed 

33% 

49% 

12% 

9% 
Groupon buyers work 

as hard as they play 

Employment 

Employed Full-Time 

Student 

Retired or Unemployed 

Homemaker 

75% 

12% 10% 

3% 

2% 
1% 



Multi-channel Marketing: Groupon is a Friend with Many Benefits 

 

 

 

 

 

 

 



Pioneering 

Online-to-Offline 

Commerce 

Groupon directs traffic from online media to offline 

commerce in an ambitious, measurable way   

Online 
Target the right customers 

through its high-impact 

online marketing channel 

 

Combines the impact of 

traditional brand with 

performance-based 

advertising 

 

Share 

shifting...consumers 

purchasing your brand - 

not your competitor's 

Offline 
Offer customer best-in-class 

retail experience with 

opportunity for significant 

upselling 

 

Unlike traditional coupons, 

Groupon buyers have a pre-

paid investment with your 

brand 

 

Consumers buy upfront 

guaranteeing a customer 

through your doors 

100% Conversion rate 

Closed Loop Commerce 



Leveraging 

Your Groupon 

Feature 

 

Strategically partner with Groupon to: 

 

 Drive new subscriptions 

 Announce and increase traffic to store openings 

 Broadcast and promote trial of new products 

 Generate in-store traffic 

 Identify share shift 

 Boost seasonal promotions 

 Combat slow periods 

 Move perishable inventory 

 Build CRM 

 

 



$20 for $40 Worth of Natural Skin Care, Bath and Beauty Products at The Body Shop 

The Results 

Sent to over 90 markets 

Emailed to over 150,000 subscribers 

1.3% Conversion rate 

 

Case Study: The Body Shop 

The deal: 50-90% off  

products and services 

Groupons sold: Watch 

sales increase in real-

time 

Editorial: Our writers 

create witty, humorous 

write-ups 

Social Media: Customers 

share deals with friends 

online through viral word 

of mouth 

Fine Print: Set the terms 

around quantity sold, 

redemption, and 

expiration 

Mobile App: Customers can easily 

purchase deals on their iPhone, 

Android or Blackberry App 



Innovation: 

Groupon 

Home & 

Garden 

 

Groupon Home & Garden is the perfect opportunity for home décor and home services business owners to 

generate new customers. 

 

A targeted audience specifically interested in your products and services: Groupon’s weekly Home & 

Garden email reaches our active, vast, and growing subscriber base. 

Generate new customers in less than a day: Subscribers already have pre-existing home design needs 

and an interest in home and garden services.  

In the long term, purpose driven subscribers easily become long-term customers who attract additional 

business through word-of-mouth– months after your deal has run. 



Groupon Now 
Groupon Now gives your customers an on-demand experience to find deals in their immediate area for a 

limited amount of time. 

Get customers when you want them: Create an offer that's only available during your slowest parts of the 

day.  

Clear out excess inventory: Sell goods that would otherwise go to waste by creating an offer that's valid for 

only those products.  

Set your terms: Choose the deal's quantity, discount, and time frame to optimize your return and maximize 

your profits. 

Best of all, you can create a deal and watch the customers roll in on the same day. 


